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Permasalahan terkait minat beli konsumen pada handphone merek Samsung
adalah konsumen cenderung lebih tertarik pada iklan yang mempunyai tema, endorser
yang mampu menarik perhatian sehingga melakukan pembelian, daripada meneliti
kualitas produk, daya tahan suatu produk. Konsumen juga cenderung lebih memilih
keterjangkauan harga daripada kualitas produk handphone yang akan dibelinya.
Tujuan penelitian ini adalah menganalisis pengaruh kualitas produk, daya tarik iklan,
dan persepsi harga terhadap minat beli konsumen handphone pada produk merek
Samsung di Kecamatan Kaliwungu Kabupaten Kudus baik secara parsial maupun
berganda. Populasi dalam penelitian ini sebanyak 524 sampel dalam penelitian ini
sebanyak 84 responden. Pengumpulan data menggunakan kuesioner. Pengolahan data
menggunakan skoring, dan proses input ke komputer. Analisis data menggunakan
analisis deskriptif, analisis kuantitatif. Uji kuesioner meliputi uji validitas, dan uji
reliabilitas. Analisis data menggunakan analisis regresi berganda, uji hipotesis.
Berdasarkan hasil penelitian dijasilkan kualitas produk berpengaruh positif dan
signifikan terhadap minat beli konsumen. Daya tarik iklan berpengaruh positif dan
signifikan terhadap  minat beli konsumen. Variabel harga berpengaruh positif dan
signifikan  terhadap minat beli konsumen. Secara berganda antara variabel kualitas
produk, daya tarik iklan, dan persepsi harga terhadap minat beli konsumen
Handphone pada Produk Merek Samsung di Kecamatan Kaliwungu Kabupaten
Kudus.
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Related issues of interest to buy consumers on mobile Samsung brand is
consumers tend to be more interested in the commercials that have themes, endorser
which are able to attract attention so as to make the purchase, rather than
researching the product quality, the durability of a product. Consumers also tend to
prefer the affordability of price rather than product quality mobile that will be
bought. The purpose of this study was to analyze the influence of the quality of the
product, advertising, attractiveness and perception of price against the interest of the
consumer to buy the product on the mobile phone brand Samsung Kaliwungu
Subdistrict in Kudus either partially or double. The population in this research as
much as 524 samples in this research as much as 84 respondents. Data collection
using the questionnaire. Data processing using skoring, and process the input to the
computer. Data analysis includes descriptive analysis, quantitative analysis, and
process the input data to a computer. Test instruments include test validity, and
reliability tests. Data analysis using multiple regression analysis, test the hypothesis.
Based on the results of research dijasilkan a positive and influential product quality
significantly to consumer buying interest. The attraction of positive and influential
advertising significantly to consumer buying interest. The price variable is positive
and significant effect against the interest of the consumer to buy. In a double between
the variable quality of products, advertising, attractiveness and perception of price
against the interest of the consumer to buy the product on the mobile phone Brand
Samsung Kaliwungu Subdistrict in the County.
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